
 

 

Business Development Assistant  

 

About CPLG 
The Copyright Promotions Licensing Group, founded in 1974, is EMEA's leading licensing 
agency, with offices in major EMEA cities. CPLG has an extensive portfolio of entertainment, 
design, and sports rights, with an average of 2,000 licensees per year in all areas. CPLG offers 
the advantages of a multinational organization with expertise in local markets, licensee’s and 
retail. We work with international brands in one or all areas of Europe, as well as major local 
properties nationally. CPLG Benelux, based in Amstelveen, was founded in 1991. It is the largest 

independent licensing agency in the Benelux. The office consists of 14 experienced employees. 
The sales, retail and marketing teams have extensive knowledge and experience in retail, 
manufacturing and licensing markets. CPLG Benelux operates as a HUB for CPLG Northern 
Europe (Benelux, C.E.E and Nordic). 
 
Role Overview: 
This role would best suit an organised individual with excellent communication skills that is 
looking for a step up within a busy business development team. This role will mainly consist of 
administrative and commercial management of select Licensors to support the Business 
Development division. Supporting the team across multiple brands to develop and strategically 

grow CPLG’s key representation. 

Main Responsibilities: 
Primary: 

 Support the pan-European offices to help deliver strategic plans across the portfolio 
 Liaise with the European offices on the day-to-day execution across legal, sales and 

marketing 
 Process deal memos between CPLG’s offices and Licensor through to the contract stage 

for multiple brands 
 Update property licensee lists in a timely manner 

 Maintain contacts within Licensors and CPLG offices in Europe and the US 

 Understand and support CPLG local territory needs, issues and opportunities and work 
in partnership with all stakeholders to ensure agreed strategy is delivered. 

 Liaising with finance to ensure forecasts and royalty reports are finalised and received in 
a timely manner 

Secondary: 
 Keep abreast of competitor activity to assist Licensor’s gain market-leading advantage 
 React quickly and effectively to unplanned opportunities 
 Attend trade fairs and conferences as agreed with CPLG Management 

 
Person Specification: 



 

 At least 2 years in sales & marketing and/or brand management within 
licensing, toys, apparel, FMCG or interactive industries 

 Understanding of licensing deal negotiation and process 
 Excellent communications and interpersonal skills. 
 Organised and disciplined in order to manage multiple projects simultaneously. 
 Second language is desirable 

 


