
 

CPLG and England Rugby see retail success during 6 Nations 2017 

London, 15th May 2017: England Rugby’s winning streak on the pitch has been mirrored by successful 

fashion, with CPLG working closely with retailers to develop and promote new ranges from apparel 

partner Tri Distribution. 

Winning the RBS 6 Nations for the second consecutive year in 2017 and with a total of 18 consecutive 

wins, England Rugby’s success on the pitch and fan engagement has transferred into retail success, 

heightened by championship grand slams for both the Red Roses in the Women’s 6 Nations 

championship and men’s U20s. 

Grocers led the way with 6 Nations apparel ranges at Tesco F&F enjoying great success, and George at 

Asda seeing a 94% sell through on their polo shirts.  Sainsbury’s took a targeted approach buying deep 

on their best-selling England Rugby polo shirt, fleece top and hoodie, whilst the England Rugby fleece 

proved a strong performer for Aldi.  Sports Direct also increased their sell through by an incredible 47% 

compared to last year.   

To support their range, George at Asda ran a successful competition throughout the tournament 

receiving almost 5,000 entries.  Winners received tickets to the 2017 Old Mutual Wealth Series this 

autumn and a signed England squad shirt with goody bags for the runner-ups.   

With the 2019 Rugby World Cup in Japan just over two years away, CPLG and England Rugby are 

focusing on building retail relationships and further extending the licensing programme.  

“We have seen significant interest in the England Rugby brand since the World Cup in 2015 with 

retailers identifying and acting on the opportunities around event time. The performance on pitch has 

also helped this retail engagement, resulting in strong range performance throughout the competition,” 

said John Taylor, Commercial Director, CPLG UK. 

For more information, contact: 

Gemma Witts 

Tel: +44 208 563 6167 gwitts@cplg.com  

 

About CPLG 

CPLG (www.cplg.com) is one of the world’s leading entertainment, sport and brand licensing agencies 

with offices in the UK, Benelux, France, Germany, Italy, Spain, Sweden, Poland, Middle East, Greece & 

Turkey and the US. Owned by DHX Media (www.dhxmedia.com) a leader in the creation, production and 

licensing of family entertainment rights, CPLG has more than 40 years of experience in the licensing 

industry. It provides each of its clients with dedicated licensing and marketing industry professionals and 
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a fully-integrated product development, legal and accounting service.   CPLG believe that partnership is 

about clarity, openness and trust, and is widely known for its no-nonsense, straightforward approach; 

Expert Common Sense. 

About DHX Media Ltd. 

DHX Media Ltd. (www.dhxmedia.com) is the world’s leading independent, pure-play children’s content 

company. Owner of the world’s largest independent library of children’s content, at more than 12,500 

half-hours, the Company is recognized globally for such brands as Teletubbies, Yo Gabba Gabba!, Caillou, 

In the Night Garden, Inspector Gadget, Make It Pop, Slugterra and the multiple award-

winning Degrassi franchise. As a content producer and owner of intellectual property, DHX Media 

delivers shows that children love, licensing its content to major broadcasters and streaming services 

worldwide. Through its subsidiary, WildBrain, DHX Media also operates one of the largest networks of 

children’s content on YouTube. The company’s robust consumer products program generates royalties 

from merchandise based on its much-loved children’s brands. Headquartered in Canada, DHX Media has 

offices in 15 cities globally, and is listed on the Toronto Stock Exchange (DHX.A and DHX.B) and the 

NASDAQ Global Select Market (DHXM). 
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