
 
 

CPLG Announces European Restructure 

London, 11th April 2017:  To further support its rapid expansion, leading licensing agency CPLG, part of 

DHX Media, announces a number of important changes to its management team in Europe. 

CEO Peter Byrne commented: “As our business continues to grow in Europe we have continued to build 

and develop our own in-house talent and these changes enable us to consolidate our European 

footprint and position us strongly for the next stages of growth.” 

Joachim Knoedler, currently MD CPLG Germany, will take on the additional responsibility of heading up 

CPLG France, in the newly created role of MD Central Europe.  Jo, who has been with the company for 

over 14 years, has been a consistent top performer in the group. Commented Byrne, “Jo has been one of 

the early pioneers of our German business with immense passion and drive, and I look forward to him 

bringing his wealth of experience to a new challenge as we expand our entertainment and brands 

business across the region.” 

Concetta Galani is elevated to Commercial Director, CPLG France and Clementine Goutaine is promoted 

to Retail & Marketing Director, CPLG France, both reporting to Knoedler.  Byrne added: “Both Concetta 

and Clementine have been integral to the success of CPLG France and these promotions are in 

recognition of their outstanding work over the years, and their wealth of experience across the French 

licensing market. “ 

Parallel to these changes, Romina Ivanisevic is promoted to Commercial Director, CPLG Germany and 

Sven Burscher becomes Retail and Marketing Director Germany, also both reporting to Knoedler. “Both 

Romina and Sven have been great catalysts in the business in their respective areas and have made 

outstanding contributions to the growth of our business in Germany” commented Byrne. 

Elsewhere in the business, Slawek Ekiert, is promoted to Commercial Director, CPLG Nordic and CEE. 

Byrne said: “Slawek has done an incredible job rapidly establishing our presence in Central Eastern 

European markets and we look forward to him further expanding our presence across a bigger region.”  

Jenny Strehle will report to Slawek.  

Virginie Kleinclaus-Renard, current MD of CPLG France, has decided to leave the company, departing 

early May, and will be transitioning the business over to Knoedler over the coming weeks. 
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For more information contact: 
Steve Manners, Executive Vice President, CPLG 
Tel: +44 20 8563 6111 or smanners@cplg.com 
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About CPLG: 

CPLG (www.cplg.com) is one of the world’s leading entertainment, sport and brand licensing agencies 

with offices in the UK, Benelux, France, Germany, Italy, Spain, Sweden, Poland, Middle East, Greece & 

Turkey and the US. Owned by DHX Media (www.dhxmedia.com) a leader in the creation, production and 

licensing of family entertainment rights, CPLG has more than 40 years of experience in the licensing 

industry. It provides each of its clients with dedicated licensing and marketing industry professionals and 

a fully-integrated product development, legal and accounting service.   CPLG believe that partnership is 

about clarity, openness and trust, and is widely known for its no-nonsense, straightforward approach; 

Expert Common Sense. 

www.cplg.com  
 

About DHX Media Ltd. 

DHX Media Ltd. (www.dhxmedia.com) is the world’s leading independent, pure-play children’s content 

company. Owner of the world’s largest independent library of children’s content, at more than 12,500 

half-hours, the Company is recognized globally for such brands as Teletubbies, Yo Gabba Gabba!, Caillou, 

In the Night Garden, Inspector Gadget, Make It Pop, Slugterra and the multiple award-

winning Degrassi franchise. As a content producer and owner of intellectual property, DHX Media 

delivers shows that children love, licensing its content to major broadcasters and streaming services 

worldwide. Through its subsidiary, WildBrain, DHX Media also operates one of the largest networks of 

children’s content on YouTube. The company’s robust consumer products program generates royalties 

from merchandise based on its much-loved children’s brands. Headquartered in Canada, DHX Media has 

offices in 15 cities globally, and is listed on the Toronto Stock Exchange (DHX.A and DHX.B) and the 

NASDAQ Global Select Market (DHXM). 
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